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Marketing Report  

6 October 2017  

Introduction  

2017 so far has been a solid and extremely productive year for the GGF Marketing team.  

With robust trade and consumer marketing plans being followed in line with the overall corporate 

strategy, the Marketing team and projects are on target to meet all their objectives for the year.  

2017, being the 40th Anniversary of the Federation has also meant many additional projects and 

events to celebrate the year and to simultaneously promote the GGF and all it entails.  Throughout 

the year the Marketing Dept. has implemented a special integrated promotional/PR plan just for the 

40th Anniversary year.  

In addition the Marketing team is continuing with the consumer marketing plan with increased 

content and traffic on myglazing.com (the GGF’s consumer advice website), continuous promotion 

of the GGF Consumer Code of Practice and promotion of the GGF’s consumer protection and 

conciliation schemes.  

As well as the above the Marketing Dept. is also supporting the technical team working on a new 

and revised publications. The Marketing team is also working on a new trade website to replace the 

existing trade site. The rationale for this, is simply to make a much improved experience for GGF 

members when using www.ggf.org.uk.    

This report covers the full marketing mix currently being implemented by the GGF Marketing staff.  

 

1. Events 2017 

Special Anniversary Events  

The Marketing Department has successfully produced the following events to celebrate the 

GGF’s 40th Anniversary:  

 The President’s Reception, 22nd February, London 

 The FIT Show, 40th Anniversary Party, 23-25 May in Birmingham NEC  

 Founders Day with Awards to Founder Members – 14th June, London 

 Members Day, 29th September, Glaziers Hall, London which included:  

o 40th Anniversary Celebrations/Party 

o 40th Anniversary Awards for Outstanding Service to the GGF 

Members’ Day was a huge success with 115 guests attending. You can read about the event here 

http://www.ggf.org.uk/news/ggf_members_day_delivers_substance_and_style  

The GGF has one more anniversary event in 2017. This will be the climax of this landmark year in 

the GGF’s history. 

 G17 Awards 17th November, London 

o Including a special GGF 40th Anniversary Lifetime Achievement Award.  

o This has been publicized and the closing date for entries has now passed.  

http://www.ggf.org.uk/
http://www.ggf.org.uk/news/ggf_members_day_delivers_substance_and_style
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Other Events  

Aligned to the above special 40th Anniversary events, the GGF has also participated in the 

following events and exhibitions in 2017.   

 Materials Show 2017  
o The GGF exhibited (free of charge) at this show and moderated the technical forum 

 

 Counter Terror Expo 2017  

o The GGF exhibited (free of charge) at this show  

 

 FIREX – 20th – 22nd June at London Excel  
o The GGF exhibited (free of charge) at this show will be looking to show the FRG video and free 

guide giveaways  

 

 GPD (Glass Performance Days) 28-30 June, Tampere, Finland.  
o The GGF promoted this international glass technical conference and attended and presented 

at technical sessions.  

 

 Chartered Trading Standards Institute (CTSI) Conference/Exhibition,  26- 29 June, Harrogate 
o GGF presented the GGF’s consumer support to Trading Standards Officers at this show and 

met with senior officials from CTSI, ASA, BEIS, TrustMark and Citizen’s Advice. 

 

 Self-Build Show, 8-10 September, Dublin 
o GGF has a stand and will be promoting the GGF/MyGlazing.com and Irish Members   

 

 Vitrum, 2-4 October, Milan  

o The GGF were invited guests to this unique show courtesy of the Italian Trade Agency.    

Forthcoming Events for the rest of 2017  

 The Build Show – 10-12 October (Birmingham NEC)  
o GGF is promoting the show via the website but not exhibiting 

 London Build Expo – 25/26 October, London Olympia   
o GGF is promoting the show but not exhibiting 

 Meet the Buyer, Scotland, Date and Venue TBC   
o An exhibition stand has been provisionally booked and will be promoting the 

GGF/MyGlazing.com and Scottish Members 

 NHIC Awards, (November TBC) Whitehall, London,  
o GGF will have a sponsors table 

 Construction Marketing Awards, (December, date TBC) London  
o GGF is judging of some entries and will be present at the awards evening.  

 

 Ongoing sponsorship of PIGS (People in Glass Events) in Manchester, London, Birmingham 

and Glasgow.  
o The next event is 19 October in Birmingham – all in the Glass and Glazing industry are invited 

and it is a FREE event. Contact the organizer Sarah Ball sarah@balls2marketing.com for free 

tickets. 

 

 

 

mailto:sarah@balls2marketing.com
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2. 40th Anniversary Promotions 

 Anniversary Logo 
To celebrate the GGF’s 40th year, a commemorative logo has been designed with a special version for 

GGF Founder Members.  Members can use the logo for their own promotional and communication 

purposes.  

 

 Souvenirs  
The GGF used the anniversary logo on branded merchandise, brochures and promotional materials to 

create a suite of souvenirs of the 40th Anniversary. One of each branded souvenir was given to each 

Members attending Members Day and Members who couldn’t attend were sent  

This logo can be downloaded via the media library in the GGF website Members’ Area 

http://www.ggf.org.uk/media-library/media  

 

 Member Get Member Scheme  
The GGF “Member Get Member Scheme” has been increased from 10% to 40%. This scheme offers 

Members who recommended companies to join the GGF, 40% of the new Member’s subscription fee 

off their 2018 subscription. A new advert, web page and promotional flyer have been created to 

promote this offer to help Members save money on their subscriptions. 

To find out more go to the web page for more detail:  http://www.ggf.org.uk/member-get-member-

scheme  

 

 GGF Building  
The branding of the GGF offices has now been completed with a historic timeline and display cabinet 

installed and branding in the Reception and Members Areas.  

Please note all Members can use the GGF Building facilities and meeting rooms if they are available. 

To check availability please contact reception@ggf.org.uk  

 

 GLASSi  
A 40th Anniversary special Spring edition of GLASSi (the digital magazine for GGF members) was 

launched in March. http://www.ggf.org.uk/glass_i 

 

GLASSi summer edition promoting GGF Members Day and the continuation of the 40th Anniversary 

Celebrations was launched in July. 

 

The next issue of Glassi is due to be out in early November.  

 

 GGF Website  
To promote the 40th anniversary the GGF has put the historic timeline on the GGF website in the 

“About Us” section. http://www.ggf.org.uk/40-years-of-the-ggf   

 

In addition, a web page has been created listing the GGF’s Founder Members 

http://www.ggf.org.uk/founder-members  

 

3. Publications  

The GGF Marketing team in conjunction with the technical and health and safety teams has 

produced 10 new publications in 2017 including:  

o Planning Advice for Your Glazing Home Improvements  

A consumer Leaflet to promote the GGF’s “A Guide to the Planning Requirements and their 

effect on the Replacement of Windows and Doors in England” was launched at The FIT Show 

– May 2017.   

http://www.ggf.org.uk/media-library/media
http://www.ggf.org.uk/member-get-member-scheme
http://www.ggf.org.uk/member-get-member-scheme
mailto:reception@ggf.org.uk
http://www.ggf.org.uk/glass_i
http://www.ggf.org.uk/40-years-of-the-ggf
http://www.ggf.org.uk/founder-members
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o Employee Safety in the  Glass and Glazing Industry 

A revised and extended version of the previously known Employee Safety Booklet. Launched 

at The FIT Show – May 2017.    

o A Guide to the Planning Requirements and their effect on the Replacement of Windows 

and Doors in England.   

A Members only guide to the complexities of the planning framework when installing glazing 

in conservation areas. This was launched on 2nd October 2017. 

o Safety and Security Guide  

An updated version  be available in early June for electronic download from the GGF website 

(Members Area). A print version will be available to buy from the GGF Shop in July.   

o Celebrating 40 Years  

The GGF 40th Anniversary brochure, featuring the historic timeline of the GGF and the founder 

Members list. The launch date is set for end of September to coincide with Members Day.    

o GGF Online  

A brochure to highlight the many online benefits and services offered by the GGF (Scheduled 

for 2018 launch)  

o GGF Guide to Online Services 

An e-flyer that will provide members with all the information they need to use the GGF online 

platforms and digital products for their benefit.  (Scheduled for 2018 launch)  

o Annual Report 2017  

The Annual Report was published in late September and distributed at GGF Members’ Day 

and posted to all Members on 27 September 2017.  

 

4. PR Coverage  

Figures from International Press Cutting Bureau 1 Jan-1 Oct 2017 and verified by consumer 

PR agency Refresh PR.  

 

o 34,377,792 opportunities to view (readership) the GGF brand across 

consumer/trade and specialist media (excluding broadcast media).  

o 435 articles in trade and consumer press have featured GGF information in the 

period. 

o 41 press releases have been issued to the trade and political media 

o 19 press releases to the consumer media  

 

5. Advertising  

Recruitment banner ads have been placed on the following trade sites;  

- GGP Magazine  

- The Glazine  

- Glass News  

- Fenestra Build  

- Clearview  

- Clearzine  

- Building Talk  

 

Printed ads and classified featured in:  

- Clearview and Pro-installer 

- Solicitor’s Journal (Directory)   

- Expert Witness  
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6. MyGlazing.com (consumer site performance) 

 

 Key Activity 2017  

- Window with a View re-launched in mid-February, finalists named in June and public 

voting opened in June and outright winner to be announced on 11th October.  

- Home with a View launched simultaneously with Window with a View 

- The overall web page design was changed in April 2017 to include floating/scroll friendly 

menu, easier navigation and a menu bar style company search directory at the top of 

every page.  

- News Blogs – 33 news articles/blogs produced/uploaded – promoting MyGlazing.com 

developments, Members news and case studies.   

- As recommended by the Chartered Trading Standards Institute, the review website 

Reference Line is now housing/facilitating all GGF Member reviews on myglazing.com.  

 

 Google Analytics for MyGlazing.com 1st Jan to 21 August 2017:  

Sessions: 145,308 

Unique users: 125,772 

Returning Visitors: 20,258  

Page Views: 191,858 
Bounce Rate: 78% 
Duration: 0.35m 
Most popular pages:  

Page Page Views Unique Page Views 

/be-inspired/sliding-doors/ 52324 51202 

/advice/ggf-energy-savings-calculator/ 14446 13758 

/advice/dealing-with-condensation/ 13146 11656 

/advice/top-10-tips-before-you-buy-glazing-
products/ 12870 11906 

/be-inspired/conservatories/ 11309 10968 

/homepage 9045 6931 

/be-inspired/ 8829 8073 

/ggf-energy-savings-calculator/ 4777 3560 

/find-a-member/ 4232 2703 

/window-with-a-view/ 3575 2826 

 

7. GGF.org.uk (trade website) performance  

Google Analytics for GGF.org.uk from 1st Jan to 21 Aug 2017 

Sessions: 97,466 

Unique users: 75,397 

Returning Visitors: 23,485 

Page Views: 299,002 

Bounce Rate: 55%  

Duration: 2.10m 
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Most popular pages:   

 

 

 

 

 

 

 

 

 

8. Surveys  

Consumer Survey  

In February 2017, the GGF commissioned an independent consumer survey and gain a 

greater understanding of consumers and to help shape future consumer marketing 

strategies that will grow the audience on MyGlazing.com and increase consumer awareness 

of GGF Member companies.     

The Survey was completed by 2000 homeowners across the UK who were asked 18 
questions covering a range of topics including energy efficiency, competent person schemes 
and consumer codes.  The results were published on the GGF website homepage (news 
section) http://www.ggf.org.uk/news/ggf_consumer_survey_provides_useful_insights  and 
also sent to the trade media. The findings will also be used for consumer PR purposes.  

Members Survey  

This is scheduled end of November to give all GGF Members the opportunity to air their 

views on the GGF, its services and the benefits of membership.  

 

9. Summary  

As per the marketing plan submitted to and agreed by the GGF Board in 2016, the plan for 

2017 is being fully implemented and is integrated with the 40th Anniversary marketing plan.  

The GGF Marketing department is now looking forward to a strong last quarter to ensure the 

objectives set are met within budget and yet another outstanding year is delivered for the 

Federation and its Membership.  

 

 

 

James Lee  

GGF Director of Marketing and Communications 

jlee@ggf.org.uk  

06/10/2017 

  

Page Page Views Unique Page Views 

/Homepage 39626 31749 

/directory-search 14745 9576 

/directory/county/filtered 10670 5699 

/publications 7704 4428 

/contact 6424 5057 
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http://www.ggf.org.uk/news/ggf_consumer_survey_provides_useful_insights
mailto:jlee@ggf.org.uk

